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SAP Demonstrates Real-world Examples of RFID in Action 

 
SAP Vice President Amar Singh to Present “RFID – Enabling Adaptive Business Networks,”  

Room 5, Monday, 2:40-3:20 P.M. CDT 
 

CHICAGO, Ill. — April 11, 2005 — SAP AG (NYSE: SAP) announced it will illustrate 

RFID’s impact on the future of business, including RFID’s role in the creation of adaptive 

business networks, with booth presentations (Booth #312) and an executive breakout session by 

Amar Singh, vice president of Business Development, RFID, SAP at RFID Journal Live!.  

 

Who: 
 
What: 
 
 
When: 
 
Where: 

Amar Singh, vice president of Business Development, RFID, SAP 
 
RFID Journal Live! breakout session entitled, “RFID: Enabling 
Adaptive Business Networks” 
 
Monday, Apr. 11, 2005, 2:40 p.m., CDT 
 
Room 5; Sheraton Chicago Hotel & Towers 
301 East North Water Street, Chicago, Illinois 
 

SAP will showcase real-world examples of RFID projects in place today and provide 

demonstrations of key functional areas in RFID, including: 

• SCM, RFID and integration with warehouse management, event management 

• RFID, goods picking/goods packing 

• RFID and pharmaceutical compliance: drug tracking and tracing  

• RFID and asset life cycle management 

Amar Singh’s presentation will also illustrate: 

• Real-world examples of how RFID technology interacts with business processes to 

generate ROI and business value for companies 
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• A systematic approach for unleashing the potential of RFID and making enterprises 

more adaptive and competitive 

• Pharmaceutical industry compliance 

• How to move beyond “slap and ship”: implementing RFID strategy across the supply 

chain and business network 

An adaptive business network is SAP’s concept for the reorganization and 

synchronization of many businesses through real-time collaborative processes, executed in 

concert to drive value for all participants. The result is the ability to quickly respond to any 

customer demand, market opportunity or external threat based on real-time information, not 

forecasts. 

 
Editor’s Note: To schedule an interview with SAP executives, please contact SAP Public 
Relations below. 
 
About SAP 
SAP is the world’s leading provider of business software solutions*. Today, more than 26,150 customers in over 
120 countries run more than 88,700 installations of SAP® software—from distinct solutions addressing the needs of 
small and midsize businesses to enterprise-scale suite solutions for global organizations. Powered by the SAP 
NetWeaver™ platform to drive innovation and enable business change, mySAP™ Business Suite solutions are 
helping enterprises around the world improve customer relationships, enhance partner collaboration and create 
efficiencies across their supply chains and business operations. SAP industry solutions support the unique business 
processes of more than 25 industry segments, including high tech, retail, public sector and financial services. With 
subsidiaries in more than 50 countries, the company is listed on several exchanges, including the Frankfurt stock 
exchange and NYSE under the symbol “SAP.” (Additional information at <http://www.sap.com>) 
 
(*) SAP defines business software solutions as comprising enterprise resource planning and related software solutions such as supply chain 
management, customer relationship management, product life-cycle management and supplier relationship management. 
 

# # # 
 

Any statements contained in this document that are not historical facts are forward-looking statements as defined in the U.S. 
Private Securities Litigation Reform Act of 1995. Words such as “anticipate,” “believe,” “estimate,” “expect,” “forecast,” 
“intend,” “may,” “plan,” “project,” “predict,” “should” and “will” and similar expressions as they relate to SAP are intended to 
identify such forward-looking statements. SAP undertakes no obligation to publicly update or revise any forward-looking 
statements. All forward-looking statements are subject to various risks and uncertainties that could cause actual results to differ 
materially from expectations. The factors that could affect SAP's future financial results are discussed more fully in SAP's filings 
with the U.S. Securities and Exchange Commission ("SEC"), including SAP's Annual Report on Form 20-F for 2003 filed with 
the SEC on March 23, 2004. Readers are cautioned not to place undue reliance on these forward-looking statements, which speak 
only as of their dates.  
 
Copyright © 2005 SAP AG. All rights reserved.  
SAP, R/3, mySAP, mySAP.com, xApps, xApp, SAP NetWeaver and other SAP products and services mentioned herein as well as their 
respective logos are trademarks or registered trademarks of SAP AG in Germany and in several other countries all over the world. All other 
product and service names mentioned are the trademarks of their respective companies. Data contained in this document serve informational 
purposes only. National product specifications may vary. 
 
For customers interested in learning more about SAP products:  
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Global Customer Center: +49 180 534-34-24 
United States Only: 1 (800) 872-1SAP (1-800-872-1727) 
 
For more information, press only:  
Roland Edwards, +49 (6227) 7-44425, roland.Edwards@sap.com, CET 
SAP Press Office, +1 (610) 661-3200, press@sap.com, EDT 
Marijke Shugrue, Burson-Marsteller, +1 (212) 614-4298, marijke_shugrue@nyc.bm.com, EDT 
 
ONSITE: Torrey Fazen, Burson-Marsteller, mobile +1 (415) 572-8333, 
torrey_fazen@chi.bm.com 


